SPECS

network

Eight optical companies partner to
help independents with marketing

A new and unique web portal for
independents to promote themselves to the
public will officially launch next month — with
280 practices already on board.

SPECS network (Specialist Provider of Eye
Care Solutions) at www.specsnetwork.co.uk is
a unique collaboration between eight
optical companies, led by SEIKO Optical.

The website is being officially launched at the
Independents Day event on Monday 9t July
2012, and aims to become a maijor driver of
new clients for practices.

Consumers responding to a special
promotional campaign or searching online
for alocal optician will find the site. They'll be
able to find their nearest SPECS network
optician, and see a professionally-produced
video showcase.

They'll also be educated about eye health in
a fun way by the site’s cartoon characters
(The Eyebright family)

SPECS network will be promoted online with
the first advertising campaign on Mumsnet, a
family-based site used by more than 2 million
mothers every month.

It's the first time that leading optical suppliers
have come together with the sole purpose of
helping independents.

The eight founders are:

SEIKO Optical UK

Kevin Holdridge at Kent House

Jonathan Robinson at Bellyflop TV

Richard Pakey at Independent

Practice Growth UK

Phil Mullins at National Eyecare Group

e Patrick Myers at Myers La Roche

e Graham Hutchison at Independent
Marketing Partnership Ltd

e Siu-Yin Shing from
www.myglassesandme.co.uk

Richard Hollings, the commercial manager at

SEIKO Optical, is leading the scheme. He said:

“SPECS network is a unique portal that we

PRESS RELEASE

June 2012

believe will become a major marketing
channel for independents.

“The approach is unlike anything that's been
done before. Already, during a few months
of low key testing, 30,000 consumers have
signed up for the SPECS network newsletter,
and are now being informed about the
benefits of picking their local independent
SPECS network practice.”

He added: “SPECS network is seen as fun and
friendly but informative by consumers who
use it. They love the Eyebright family and can
easily relate to their own family’s visual health
care needs.

“Testimonials from other consumers
emphasise the benefits of independent eye
care and eyewear.

As a result, members of the SPECS network
are seen as experts and become more
desirable to people who understand the
value of visual healthcare.

“This is an easy and powerful way for
independent practices to pull togetherin a
way that benefits everyone.”

You can learn more about the seven partners
at their websites:

o SEIKO Optical UK

http://www.seiko-optical.co.uk

o Kent House

http://www.kenthouse.com

o Bellyflop TV www.bellyflop.tv

o Independent Practice Growth UK

www.opfticiansmarketing.co.uk

o National Eyecare Group

www.nationaleyecare.co.uk

o Myers La Roche

www.myerslaroche.co.uk

o Independent Marketing Partnership
Ltd

www.opticalmarketing.co.uk

o www.myglassesandme.co.uk
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